Segment Information (Reference)

Sales to Customers outside Japan

Fiscal 2006 (From April 1, 2006 to March 31, 2007)

(Unit: millions of yen)

A#l%rrtig a Europe O(/E; @ Others Total
|. Sales to customers outside Japan 36,510 | 25,650 | 362,816 722 | 425,699
Il. Consolidated sales 679,822
I11. Ratio of sales to customers outside Japan to consolidated sales 5.4% 3.8% | 53.4% 01%| 62.6%
Fiscal 2007 (From April 1, 2007 to March 31, 2008) (Unit: millions of yen)
Awgrtiga Europe O:\ei;iia Others Total
|. Sales to customers outside Japan 38,072 | 33,952 | 432,758 1,226 | 506,010
Il. Consolidated sales 745,259
I1l. Ratio of sales to customers outside Japan to consolidated sales 5.1% 46% | 58.1% 0.2% | 67.9%

Note 1. Countries and regions or listed in the order of geographical proximity.

2. Major countries and regions, excluding Japan, represented by categories:

North America: U.S.A
Europe: Belgium, France, Germany, Sweden

Asia & Oceania: China, Korea, Taiwan, Singapore, Malaysia, Hong Kong, Thailand

Others: African and South American countries

3. Sales to customers outside Japan represent sales by the parent company and its consolidated

subsidiaries in the countries and regions outside Japan.

[English Translation of the Auditors’ Report Originally Issued in the Japanese Languagel]
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