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(Note) In the amounts of money in this material, fractions below the shown figures are omitted.
Percentages(%) are rounded to the nearest decimal point.

Forward-looking statements such as those relating to earnings forecasts and other projections
contained in this material are management's current assumptions and beliefs based on
currently available information. Such forward-looking statements are subject to a number of
risks, uncertainties and other factors. Accordingly, actual results may differ materially from
those projected due to various factors.



|‘ Business Results and Forecasts (Consolidated) ‘l

(Unit: Billions of yen (): % of change from the previous year)

Net sales Qperating Ordinary income| Netincome
income
2Q, FY2010 161.8 22.4 21.7 14.0
(Jul.-Sep.) Results
(+3.3) (+31.3) (+30.2) (+17.5)
1H, FY2010 323.8 47.2 46.7 31.1
(Apr.-Sep.) Results
(+9.7) (+85.0) (+82.8) (+72.9)
Previous(A)
(Announced on 630 63 63 44
April 30)
FY2010
Forecasts ) 640 75 75 50
Revised(B)
(+6.3) (+33.7) (+27.5) (+33.1)
Difference
10 12 12 6
(B)-(A)
(Bliions of yen)
Depreciation & Capital R&D Exchange rate
Amotization Investment Expenditure 1US$ to JPY
2Q, FY2010
(Jul.-Sep.) Results 9.8 7.6 5.2 Q1| 919
Previous
(Announced on 44 38 22 Q2 87.3
FY2010 April 30)
Forecasts 30
Revised 41 36 22 2H
(assumed)
Topics

€ The demand of LCD-TV and smart phone has expanded
and automobile production has also recovered although the production
adjustment was seen in some of electronics products.
In result, our sales of Industrial tape and Optronics products increased.

€ By investing a total of roughly 20 billion yen over the Fiscal Year 2010 - 2011 period
to raise the production capacity of its LCD-use optical films by some 30%

from the current level to 154 million m2 per year.

In this investment, the productivity will be enhanced additionally by improving
existing production facilities.

€ Annual dividends per share will be increased to 80 yen from 60 yen.




Segment Information (Consolidated)

Sales & OP by Segment

(Yen in millions)

Results (Reference) Results Forecasts of FY2010
20Q, FY2009 | 1H, FY2009 20Q, FY2010 1H, FY2010 . .
(Qul.-Sep.) (Apr.-Sep.) FY2009 (Jul.-Sep.) (Apr-Sep.) Previous(A) | Revised(B) | (B)/(A)
Net sales Net sales Net sales Net sales Y-0-Y(%) C°m(’12)sm°” Net sales Y-0-Y(%) C°m(’12)sm°" Net sales Net sales %
Tape materials/
~|custom processing 57,348 106,259 222,486 60,867|  106.1 37.6 121,223| 1141 37.4 239,000 242,000| 101.3
Industrial .
materials
Tape
Operating income 4,885 6,383 17,495 6,987| 143.0 - 14,906| 2335 - 22,000 25,000| 113.6
;Z?e:gge‘j 68,552 131,020 262,486 72,268  105.4 44.6 142,387|  108.7 44.0 267,500 279,000| 104.3
Semiconductor 4,110 7,733 15,845 4381 106.6 2.7 8,765  113.3 2.7 16,500 17,000| 103.0
related materials
Eilli)ljitt)lse printed 13,006 24,604 50,680 12,294 94.5 7.6 25665  104.3 7.9 53,500 50,000/ 93.5
Optronics P -
rocessing 3,295 6,196 13,270 3,821| 116.0 2.4 7,910 1277 2.4 13,500 14,500| 107.4
materials
Total 88,064 169,556 342,282 92,765 104.3 57.3 184,728/  108.9 57.0 351,000 360,500| 102.7
Operating income 10,161 16,545 36,098 16,247|  159.9 - 32,572| 196.9 - 39,000 50,500| 129.5
Medical products 6,117 10,938 20,115 4,092 66.9 2.5 8,724 79.8 2.7 19,000 17,500 92.1
\edical g |MEMbrane products 4,238 8,346 16,975 4,158 98.1 2.6 9,163| 109.8 2.8 21,000 20,000| 95.2
edical
Membrane
Total 10,355 19,284 37,090 8,251 79.7 5.1 17,887 92.8 5.5 40,000 37,500| 93.8
Operating income 2,068 2,631 2,492 -757 - - -201 - - 2,000 -500 -
Net sales 156,668 295,101 601,859 161,884| 103.3|  100.0 323,840/ 109.7| 100.0 630,000 640,000| 101.6
Total
Operating income 17,115 25,561 56,086 22,477| 131.3|  100.0 47,276|  185.0|  100.0 63,000 75,000| 119.0

Note: Above sales amount shows net sales to outside customers.




Segment Information by Geographic Area

Sales customers outside Japan

(Yen in Millions)

(Yen in Millions)

North Asia& Eliminations & | Consolidate North Asia &
Japan America Europe Oceania Total Corporate d Total America Europe Oceania Others Total
Ngt |S alis tsid Salesto customers |\ ) 761 15314| 171,609 513 201,507
1H, T e 98,005 18543| 13544 164,918 295101 ] 295101 1H, outside Japan ! ! ! !
FY2009 FY2009
Apr.- - Apr.-
(Sepp : Inter sfg;”fsr;:f'es 137,032 651|  1512| 17,556 156,753 -156,753 ; (Sepp ) | consolidated sales 295,101
Total 235127| 19,194| 15057 182,474| 451854 -156.753| 295,101 nggfn‘;fr:‘ﬂstss itge
Japon 16 48%| 520 582%| 020 68.3%
Operating Income 14,780| 1,559 430 9485 26,255 694 25561 consolidated sales
North Asia& Eliminations & | Consolidate North Asia &
Japan America Europe Oceania Total Corporate d Total America Europe Oceania Others Total
Net sales
, Sales to customers | 155111 13081| 188,648 847| 217,789
Sales to outside 108,824| 18,837| 11,970| 184.207| 323,840 | 323,840 outside Japan ’ ’ ’ ’
1H, customers 1H,
FY2010 FY2010
(Apr.- [ Inter-segmentsales | o, ooy 658 1,028| 17,627 170,965 -170,965 ; (Apr- | consolidated sales 323,840
Sep.) or transfers Sep.)
Total 250,576 19,495 13,898 201,835 494,805 -170,965| 323,840 CS::(')?H‘:;”(‘)'S; itdoe
Fhinsn 47%|  4.0%| 583%|  03%| 67.3%
Operating Income 34,168 512 085| 11,008 46,764 511 47,276 Consoligated sales

Note: 1 Countries or regions are segmented by geographical proximity.
2 Major countries or regions excluding Japan represented by categories:

North America : U.S.A.

Europe : Belgium, France, Germany, Sweden
Asia & Oceania : China, Korea, Taiwan, Singapore, Malaysia, Hong Kong, Thailand

Note: 1. Countries or regions are segmented by geographical proximity.
2. Major countries or regions excluding Japan represented by categories:

North America : U.S.A.
Europe : Belgium, France, Germany, Sweden

Asia & Oceania : China, Korea, Taiwan, Singapore, Malaysia, Hong Kong,
Thailand

Others: South American and African countries

3. Sales to customers outside Japan represent the sales by the parent company
and its consolidated subsidiaries in the countries or regions outside Japan.



	表紙+目次
	概況
	セグメント別
	所在地別&海外売上高

